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MOTTO 

“Allah Tidak Mengatakan Hidup Ini Mudah, Tetapi Allah Berjanji Bahwa 

Sesungguhnya Bersama Kesulitan Ada Kemudahan” 

~QS. Al-Insyirah: 5-6~ 

“Belajar Memang Melelahkan, Tetapi Jika Tidak Belajar Kita Tidak Akan 

Menjadi Apa-Apa” 

~Mukhtarhadi & Renida~ 

“Never mind other people's negative comments. Stop worrying about what hasn't 

happened yet, and keep moving forward to achieve your dreams” 

~Bangtan Sonyeondan~ 

“In life, there are times you'll feel sad, hurt, defeated, and physically and mentally 

exhausted. Rest, then get back to fighting, because you still have a long life 

ahead” 

~Bangtan Sonyeondan~ 
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