DAFTAR PUSTAKA
Kotler, P., & Armstrong, G. (2017).

Principles of marketing (17th ed.). Pearson.
Sugiyono. (2022).

Metode penelitian kuantitatif, kualitatif, dan R&D (15th ed.). Alfabeta.
Sugiyono. (2017).

Metode penelitian kuantitatif, kualitatif, dan R&D (14th ed.). Alfabeta.
Ghozali, 1. (2018).

Aplikasi analisis multivariate dengan program IBM SPSS 25 (8th ed.).
Badan Penerbit Universitas Diponegoro.

Ghozali, I. (2021).

Aplikasi analisis multivariate dengan program IBM SPSS 26 (9th ed.).
Universitas Diponegoro.

(Ghozali, 2021, p. 147)

Aplikasi analisis multivariate dengan program IBM SPSS 26 (9th ed.).
Universitas Diponegoro.

Amanda, T. et al. (2023) ‘Effect of Electronoc Word of Mouth , Prod Effect of
Electronic Word Of Mouth , Product Quality , and Price on Purchase
Intention’.

Dila Khoirin anisa and Novi Marlena (2022) ‘Pengaruh User Generated Content
Dan E-Wom Pada Aplikasi Tik-Tok Terhadap Purchase Intention Produk
Fashion’,  Jurnal  Sinar  Manajemen,  9(2), pp. 207-218.
doi:10.56338/jsm.v9i2.2610.

Febrian, A. and Ahluwalia, L. (2020) ‘Analisis Pengaruh Ekuitas Merek pada
Kepuasan dan Keterlibatan Pelanggan yang Berimplikasi pada Niat
Pembelian di E-Commerce’, Jurnal Manajemen Teori dan Terapan|
Journal of Theory and Applied Management, 13(3), p. 254.
doi:10.20473/jmtt.v13i3.19967.

Halim, E.M. and Candraningrum, D.A. (2021) ‘The Influence of User-Generated
Content Towards Somethinc Skincare Purchase Intention’, Proceedings of
the International Conference on Economics, Business, Social, and
Humanities (ICEBSH 2021), 570(Icebsh), pp. 831-836.
doi:10.2991/assehr.k.210805.131.

Hewei, T. (2022) ‘Factors affecting clothing purchase intention in mobile short
video app: Mediation of perceived value and immersion experience’, PLoS
ONE, 17(9 September), pp. 1-18. doi:10.1371/journal.pone.0273968.

90



91

Hou, F. et al. (2020) ‘Factors influencing people’s continuous watching intention
and consumption intention in live streaming: Evidence from China’,
Internet Research, 30(1), pp. 141-163. doi:10.1108/INTR-04-2018-0177.

Indriyani, R. and Suri, A. (2020) ‘Pengaruh Media Sosial Terhadap Keputusan
Pembelian Melalui Motivasi Konsumen Pada Produk Fast Fashion’, Jurnal
Manajemen Pemasaran, 14(1), pp. 25-34. doi:10.9744/pemasaran.14.1.25-
34.

Kar, A.K. (2021) ‘What Affects Usage Satisfaction in Mobile Payments? Modelling
User Generated Content to Develop the “Digital Service Usage Satisfaction
Model”’, Information Systems Frontiers, 23(5), pp. 1341-1361.
doi:10.1007/s10796-020-10045-0.

Lestari, E.D. and Gunawan, C. (2021) ‘Pengaruh E-Wom Pada Media Sosial Tiktok
Terhadap Brand Image Serta Dampaknya Pada Minat Beli’, Jurnal
Ekonomi, Manajemen, Bisnis, Dan ..., 1(2), pp. 75-82. Available at:
https://www.embiss.com/index.php/embiss/article/view/12%0Ahttps://www
.embiss.com/index.php/embiss/article/download/12/10.

Liu, F. et al. (2022) ‘Marketing by live streaming: How to interact with consumers
to increase their purchase intentions’, Frontiers in Psychology, 13, pp. 1-
21. doi:10.3389/fpsyg.2022.933633.

Pratiningsih, V. (2023) ‘Pengaruh User Generated Content Dan Electronic Word
of Mouth Terhadap Purchase Intention Produk Erigo Pada Aplikasi Tik Tok
(Studi Kasus Di Kota Pekanbaru)’. Available at: https://repository.uin-
suska.ac.id/71158/1/GABUNGAN SKRIPSI KECUALI BAB V.pdf.

Sanchez-Franco, M.J. and Rey-Tienda, S. (2024) ‘The role of user-generated
content in tourism decision-making: an exemplary study of Andalusia,
Spain’, Management Decision, 62(7), pp. 2292-2328. doi:10.1108/MD-06-
2023-0966.

Sari, S.P. (2020) ‘Hubungan Minat Beli Dengan Keputusan Pembelian Pada
Konsumen’, Psikoborneo: Jurnal Ilmiah Psikologi, 8(1), p. 147.
doi:10.30872/psikoborneo.v8i1.4870.

Vindy Zalfa, K. and Indayani, L. (2024) Analysis Of Live Streaming, Electronic
Word Of Mouth (E-WOM) And Affiliate MarkeAng On Purchasing Decision
For Fashion Trend Productsi At The Shopee Marketplace (Case Study Of
Shopee Users)

Wangsa, I.N.W. et al. (2022) ‘The Effect of Sales Promotion on Electronic Word of
Mouth and Purchase Decision (Study on Bukalapak Users in Denpasar
City)’, European Journal of Business and Management Research, 7(2), pp.
176-182. doi:10.24018/ejbmr.2022.7.2.1353.

Wongkitrungrueng, A. and Assarut, N. (2020) ‘The role of live streaming in
building consumer trust and engagement with social commerce sellers’,
Journal of Business Research, 117(November 2017), pp. 543-556.
doi:10.1016/j.jbusres.2018.08.032.



