
 

90 

 
 

 

 

DAFTAR PUSTAKA 

Ajzen, I. (1991). The theory of planned behavior. Handbook of Theories of Social 

Psychology: Volume 1, 438–459. 

https://doi.org/10.4135/9781446249215.n22 

Ajzen, I. (2005). (Teori TPB 2005) attitudes personality and behaviour.pdf. 

Ananda, P. J., & Santosa, A. (2024a). Pengaruh E-Recruitment, Media Sosial, dan 

Employer Branding Terhadap Minat Generasi Z untuk Melamar 

Pekerjaan. Journal of Business and Halal Industry, 1(3), 1–16. 

https://doi.org/10.47134/jbhi.v1i3.176 

Ananda, P. J., & Santosa, A. (2024b). Pengaruh E-Recruitment, Media Sosial, dan 

Employer Branding Terhadap Minat Generasi Z untuk Melamar 

Pekerjaan. Journal of Business and Halal Industry, 1(3), 1–16. 

https://doi.org/10.47134/jbhi.v1i3.176 

Antika, M., Suroso, & Wijaya, M. A. (2025). The Effect of Employer Branding 

and Company Reputation on Intention To Apply to Generation Z (Case 

Study of Management Study Program Students of the 2021 Batch of 

Buana Perjuangan University, Karawang ). Management Studies and 

Entrepreneurship Journal, 6(3), 2373–2386. 

APJII Indonesia. (2024). Internet Indonesia. Survei Penetrasi Internet Indonesia, 

1–90. https://survei.apjii.or.id/survei/group/9 

Badan Pusat Statistik. (2024). Proporsi Remaja Dan Dewasa Usia 15-24 Tahun 

Dengan Keterampilan Teknologi Informasi Dan Komputer (TIK) 

Menurut Jenis Kelamin (Persen). In BPS. 

https://www.bps.go.id/id/statistics-table/2/MTQ1MCMy/proporsi-

remaja-dan-dewasa-usia-15-59-tahun-dengan-keterampilan-teknologi-

informasi-dan-komputer-tik-menurut-jenis-kelamin.html 

Badan Pusat Statistik Nasional. (2024). Tingkat Pengangguran Terbuka Menurut 

Provinsi, 2024. In Badan Pusat Statistik. 

Barber, A. E. (1998). Recruiting Employees: Individual and Organizational 

Perspectives. SAGE Publications, Inc. 

https://doi.org/https://doi.org/10.4135/9781452243351 



91 

 

 

Barrow, S., & Ambler, T. (1996). The Employer Branding. The Employer 

Branding, 4, 85–86. 

Cahyo, W. D. (2025). Pengaruh Employer Branding Dan Social Media 

Engagement Terhadap Minat Melamar Pekerjaan [Thesis / Skripsi / 

Undergraduate Thesis, Universitas Bina Sarana Informatika]. 

https://doi.org/Institutional Repository 

Dale, G. (2021). Flexible Working: How to Implement Flexibility in the 

Workplace to Improve Employee and Business Performance. Kogan 

Page. 

Ekhsan, M., Putri Ayu Jayanti, N. K., & Dhyan Parashakti, R. (2022). Pengaruh 

Employer Branding Terhadap Minat Melamar Pekerjaan Dengan 

Kompensasi Sebagai Variabel Mediasi. Jurnal Perspektif Manajerial 

Dan Kewirausahaan (JPMK), 2(1), 16–29. 

https://doi.org/10.59832/jpmk.v2i1.105 

Fatah, A. (2026). Pengaruh Employer Branding, E-Recruitment, dan Corporate 

Reputation Terhadap Minat Melamar Kerja Pada Mahasiswa Generasi Z 

di Universitas Wijaya Kusuma. Jurnal Ekonomi, Manajemen, Akuntansi 

Dan Keuangan, 7(2), 15. https://doi.org/10.53697/emak.v7i2.3740 

Geofanny, R., & Faraz, F. (2023). Employer Branding and E-recruitment Against 

Interest in Applying for Generation Z Jobs. Psikostudia : Jurnal 

Psikologi, 12(1), 146. https://doi.org/10.30872/psikostudia.v12i1.9922 

Ghozali, I., & Kusumadewi, K. A. (2023). Patrial Least Squares SmartPLS 4.0. 

Gisheila, M. V., Utomo, W., & Hadikusuma, R. (2024). Pengaruh Kompensasi 

Terhadap Minat Melamar Pekerjaan Dengan Lokasi Kantor Sebagai 

Variabel Moderating (Studi Pada Pengguna Jobstreet Di Depok). Jurnal 

Administrasi Profesional, 5(1), 47–58. 

https://doi.org/10.32722/jap.v5i1.6928 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on 

Partial Least Squares Structural Equation Modeling. In Long Range 

Planning (Third Edit, Vol. 46). SAGE Publications, Inc. 

https://doi.org/10.1016/j.lrp.2013.01.002 

Hardiansyah, R., Danial, D. M., & Nurmala, R. (2023). the Effectiveness of E-

Recruitment and Social Media in Increasing the Interest of Generation Z 

Job Applicants Efektivitas E-Recruitment Dan Media Sosial Dalam 



92 

 

 

Meningkatkan Minat Pelamar Kerja Generasi Z. Journal of Economic, 

Business and Accounting, 7(1), 682–691. 

Hartaningtyas Rani, I., Hardiyanti Jalih, J., & Adhi Widyowati, L. (2023). 

Analyzing the impact of working expectations on intention to apply in 

Indonesia: A study on Gen Z college graduate. Jurnal Manajemen Dan 

Pemasaran Jasa, 16(2), 287–308. https://e-

journal.trisakti.ac.id/index.php/jasa/article/download/16558/10556 

Headworth, A. (2015). Social Media Recruitment: How to Successfully Integrate 

Social Media into Recruitment Strategy. Kogan Page, Ltd. 

https://www.oreilly.com/library/view/social-media-

recruitment/9780749473709/ 

Ikhlas, R. (2024). Pengaruh Daya Tarik Perusahaan dan Reputasi Perusahaan 

Terhadap Minat Melamar Pekerjaan Pada Siswa-siswi SMK Walang 

Jaya [Thesis / Undergraduate Thesis / Skripsi]. Universitas Bina Sarana 

Informatika. 

Jordan, Hazel. M., & Desiana, Mega. P. (2024). The Influence Of Employer 

Branding On Intention To Apply, Mediated By Organization Reputation 

And Personorganization Fit In Generation Z Talent Candidates. Jurnal 

Ilmiah Indonesia, 9(11), 1–23. 

Junça Silva, A., & Dias, H. (2022). The relationship between employer branding, 

corporate reputation and intention to apply to a job offer. International 

Journal of Organizational Analysis, 31(8), 1–16. 

https://doi.org/10.1108/IJOA-01-2022-3129 

Khan, R. B. F. (2024). Exploring the Impact of Employer Branding on Intention 

towards Job Application: The Mediating Role of Social Media. Asian 

Journal of Economics, Business and Accounting, 24(3), 172–180. 

https://doi.org/10.9734/ajeba/2024/v24i31250 

Ma, Y. (2020). Panduan untuk pemberi kerja tentang pengaturan kerja yang 

fleksibel dalam konteks COVID-19. United Nations Chidren’s Fund. 

https://www.unicef.org/indonesia/id/laporan/panduan-untuk-pemberi-

kerja-tentang-pengaturan-kerja-yang-fleksibel-dalam-konteks-covid-19 

Masyitah, N. (2023). Employer Branding. Pengaruh Employer Branding 

Terhadap Minat Melamar Pekerjaan Dengan Reputasi Perusahaan 

Sebagai Variabel Intervening, 121–132. https://doi.org/10.1007/978-3-

8349-9834-7_7 



93 

 

 

Maulana, Z., & Wahyudi, D. H. (2025). Pengaruh Flexible Working Hours 

(FWH), Employer Branding dan Media Sosial Terhadap Minat Melamar 

Kerja Generasi Zoomer. El-Mal: Jurnal Kajian Ekonomi & Bisnis 

Islam, 6(4), 1665–1680. https://doi.org/10.47467/elmal.v6i4.7744 

Maularahmah, Syafika ; Kurniawati, T. (2022). Pengaruh Kompensasi, 

Lingkungan Kerja, Dan Deskripsi Pekerjaan Terhadap Minat Generasi Z 

Dalam Melamar Kerja. Jurnal Kewirausahaan Dan Inovasi, 3(3), 652–

662. 

Mutiara, A. T., Hermanto, B., & Muttaqin, Z. (2025). Pengaruh Employer 

Branding Terhadap Minat Melamar Kerja (Studi pada Pengikut Akun 

Instagram @lifeat99group). Jurnal Manajemen Pendidikan Dan Ilmu 

Sosial, 6(3), 2420–2434. https://doi.org/10.38035/jmpis.v6i3.4753 

Nurlaeni, A., & Winarno, S. H. (2023). Pengaruh Flexible Working dan Disiplin 

Kerja Terhadap Work Life Balance Pada Kaum Milenial. Jurnal 

Ekonomi Dan Bisnis 45, 2(1), 85–93. 

Nurqamar, I. F., Ulfa, S., Hafizhah, I., Fadhillah, N., & Rahmi, N. (2022). The 

Intention of Generation Z To Apply For a Job. JBMI (Jurnal Bisnis, 

Manajemen, Dan Informatika), 18(3), 218–247. 

https://doi.org/10.26487/jbmi.v18i3.16493 

Pangenan, Y., Kistiani Hegy Suryana, A., & Ria Safitri, U. (2024). Pengaruh 

Employer Branding Dan E-Recruitment Terhadap Niat Melamar Kerja 

Generasi Z Di Pt Panca Wira Putra Colomadu Karanganyar. Jurnal Ilmu 

Manajemen Dan Akuntansi, 12(02), 206–216. 

Pham, Q. T., & Vo, D. A. (2022). Impact of Employer Value Proposition and 

Social Media Use on the Intention to Apply for a Job in the IT Industry 

of Vietnam. The South East Asian Journal of Management, 16(2), 1–25. 

https://doi.org/10.21002/seam.v16i2.1092 

Pohan, A. A., & Yosepha, S. Y. (2025). Dampak Jam Kerja Fleksibel Terhadap 

Motivasi , Kepuasan , dan Kinerja Pegawai Setjen MPR-RI ( The 

Impact of Flexible Working Hours on Motivation , Job Satisfaction , 

and Performance of Employees at the Secretariat General of the MPR-

RI ). Reviu Akuntansi, Manajemen, Dan Bisnis (Rambis), 5(1), 59–76. 

Purnamasari, W., Setiyani, A., Sofiati, N. A., & Sudaryo, Y. (2025). The 

Influence of Flexible Working Hours, Work-Life Balance, and 

Compensation on Gen Z. Research Horizon, 5(5), 1843–1856. 

https://doi.org/10.54518/rh.5.5.2025.773 



94 

 

 

Putra, K. C., Pratama, T. A., Linggautama, R. A., & Prasetyaningtyas, S. W. 

(2020). The Impact of Flexible Working Hours , Remote Working , and 

Work Life Balance to Employee Satisfaction in Banking Industry during 

Covid-19 Pandemic Period. Journal of Business and Management 

Review, 1(5), 341–353. https://doi.org/10.47153/jbmr15.592020 

Putri, N. J., & Biringkanae, A. (2024). Pengaruh Reputasi, E-Recruitment, dan 

Lingkungan Kerja Terhadap Minat Melamar Pekerjaan oleh Generasi 

Milenial di Kabupaten Toraja Utara. Prosiding Seminar Nasional Ilmu 

Manajemen Kewirausahaan Dan Bisnis, 1, 136–151. 

Ridzuwan, M. A., Nik Mohd Fakhri, N. N. F., & Anak Tenny, J. (2025). Flexible 

Working Hours: Balancing Opportunities and Challenges in the Modern 

Workplace. International Journal of Academic Research in Business 

and Social Sciences, 15(1), 586–596. 

https://doi.org/10.6007/ijarbss/v15-i1/24230 

Rozsa, Z., & Machova, V. (2020). Factors Affecting Job Announcement 

Competitiveness on Job Listing Websites. Journal of Competitiveness, 

12, 109–126. 

Sugiyono. (2023). Metode Penelitian Kuantitatif Kualitatif dan R&D. 

Thang, N. N., & Trang, P. T. (2024). Employer branding, organization’s image 

and reputation, and intention to apply: the moderating role of the 

availability of organizational information on social media. Frontiers in 

Sociology, 9(April), 1–10. https://doi.org/10.3389/fsoc.2024.1256733 

Tiana, R. E. (2024). Bukan Hanya Kandidat, Perusahaan Juga Berjuang 

Menemukan Talenta Tepat. GoodStats, 1. 

https://data.goodstats.id/statistic/bukan-hanya-kandidat-perusahaan-

juga-berjuang-menemukan-talenta-tepat-BElai? 

van Hooft, E. A. J., Born, M. P., Taris, T. W., & van der Flier, H. (2004). Job 

search and the theory of planned behavior: Minority-majority group 

differences in The Netherlands. Journal of Vocational Behavior, 65(3), 

366–390. https://doi.org/10.1016/j.jvb.2003.09.001 

Vieira, J., Gomes da Costa, C., & Santos, V. (2024). Talent Management and 

Generation Z: A Systematic Literature Review through the Lens of 

Employer Branding. Administrative Sciences, 14(3). 

https://doi.org/10.3390/admsci14030049 



95 

 

 

Wardani, R. A., & Ikhram, M. A. D. (2023). Pengaruh Employer Branding, 

Corporate Reputation, Dan Corporate Social Responsibility Terhadap 

Intention To Apply Job Pada Gen Z. Jurnal Kewirausahaan Dan 

Inovasi, 2(4), 949–959. https://doi.org/10.21776/jki.2023.02.4.02 

Wijoyo, H., Indrawan, I., Cahyono, Y., & Handokp. (2020). Generasi Z & 

Revolusi Industri 4.0 Penulis. In Pena Persada Redaksi (Number July). 

  


