
 

105 

 

DAFTAR PUSTAKA 

 

Arizka, P., Enjela, D. K., & Rahma, A. A. (2026). Fear of Missing Out (FoMO) 

mediates live shopping effects on Gen-Z Impulse Buying. GOVERNORS, 

4(3),438–449. 

https://jurnal.itscience.org/index.php/governors/article/view/7900. 

Asosiasi Penyelenggara Jasa Internet Indonesia. (2024). Survei penetrasi internet 

Indonesia 2024. https://apjii.or.id/ 

Badan Pusat Statistik Kota Tanjungpinang. (2024). Kelompok umur. 

https://tanjungpinangkota.bps.go.id/id/statistics-

table/2/MTQ3IzI=/kelompok-umur.html 

Badan Pusat Statistik. (2025). Statistik telekomunikasi Indonesia 2024. Badan Pusat 

Statistik. 

https://www.bps.go.id/id/publication/2025/08/29/beaa2be400eda6ce6c636

ef8/statistik-telekomunikasi-indonesia-2024.html 

Beatty, S. E., & Ferrell, M. E. (1998). Impulse Buying: Modeling Its Precursors. 

Journal of Retailing, 74(2), 169–191. https://doi.org/10.1016/S0022-

4359(99)80092-X 

Cube Asia. (2025). Indonesia e-commerce market growth insights, challenges and 

prospects. https://cube.asia/read/indonesia-E-commerce-market-growth-

insights-challenges-and-prospect/ 

Dewi Anjani Sudrajat, N., Chairunnisa, G., Nur Assyifa, S., Wulandari, N., & 

Rimadias, S. (2024). Stream to Shop: Perilaku Belanja Gen Z Pada Social 

Commerce dan Apa Yang Paling Memikat Mereka. Jurnal Manajemen Dan 

Pemasaran Digital, 2(3), 257–272. https://doi.org/10.38035/jmpd.v2i3.212 

Febrianty, N. I., Khoirotunnisa, S., Yunianto, A. D., & Nurani, P. (2026). Pengaruh 

Live Shopping dan Flash Sale terhadap Impulse Buying melalui positive 

emotion sebagai mediasi pada Gen Z pengguna Shopee. Jurnal Ilmiah 

Ekonomi, Manajemen, Bisnis dan Akuntansi, 3(1), 310–324. 

https://www.researchgate.net/publication/399186840 

Ghozali, I. (2021). Aplikasi analisis multivariate dengan program IBM SPSS 26. 

Badan Penerbit Universitas Diponegoro.  



106 

 

 
 

Hafidz, G. P., & Tamzil, F. (2021). Faktor yang memengaruhi Impulse Buying. 

Jurnal Ekonomi: Journal of Economic, 12(2), 125–135. 

https://ejurnal.esaunggul.ac.id/index.php/Eko/article/view/4152 

Harditiyanto, M. S., Malik, M., Rohandi, A., Muhamad, R., & Permana, T. (2025). 

Pengaruh price Discount dan visual appeal terhadap perilaku Impulse 

Buying konsumen online food delivery. Jurnal Riset Manajemen dan Bisnis, 

5(1), 45–54 

https://www.researchgate.net/publication/394350215_Pengaruh_Price_Dis

count_dan_Visual_Appeal_terhadap_Perilaku_Impulse_Buying_Konsume

n_Online_Food_Delivery 

Kotler, P., & Keller, K. L. (2022). Marketing management (16th ed.). Pearson. 

Ngo, T. T. A., Nguyen, H. L. T., Nguyen, H. P., Mai, H. T. A., Mai, T. H. T., & 

Hoang, P. L. (2024). A comprehensive study on factors influencing online 

Impulse Buying behavior: Evidence from Shopee video platform. Heliyon, 

10(15),e35743 

https://www.sciencedirect.com/science/article/pii/S2405844024117744 

Pangastuti, N. R. D., & Kusumaningtyas, D. (2025). Pengaruh FEAR OF MISSING 

OUT (FOMO) (fear of missing out), Flash Sale, live shopping terhadap 

Impulse Buying pada konsumen lip produk di TikTok Shop. Jurnal Ekonomi 

dan Pendidikan,22(2),33–44. 

https://journal.uny.ac.id/index.php/jep/article/download/91677/24550/261

363 

Mehrabian, A., & Russell, J. A. (1974). An approach to environmental psychology. 

MIT Press. 

Rahmawati, N. D., Winarso, W., & Anas, H. (2023). Pengaruh Flash Sale, live 

shopping, dan electronic word of mouth terhadap keputusan pembelian pada 

brand Skintific di Shopee. Jurnal Economina, 2(10), 2740–2755. 

https://ejournal.45mataram.ac.id/index.php/economina/article/view/897 

Rizky, M. A., Mulyadi, H., & Sungkono, S. (2024). Pengaruh Fear of Missing Out 

(FoMO) terhadap perilaku pembelian impulsif pada generasi Z di media 

sosial. Jurnal Riset Manajemen dan Pemasaran, 9(2), 89–103. 

https://jurnal.kolibi.org/index.php/neraca/article/view/2321 

Rook, D. W. (1987). The buying impulse. Journal of Consumer Research, 14(2), 

189–199  https://doi.org/10.1086/209105 

Safitri, K., Khasanah, S. A., & Dedu, M. (2025). The effect of Live Shopping, 

Discounts, and shopping lifestyle on Impulse Buying on cosmetics on 



107 

 

 
 

TikTok Shop. Journal of World Science, 4(4), 409–421. 

https://jws.rivierapublishing.id/index.php/jws/article/view/1392 

Salim, G. A., & Kwok, D. (2026). The influence of the Shopee Live feature, Shopee 

Tanam gamification, and personalized product recommendation on Impulse 

Buying among Shopee consumers in Indonesia. International Journal of 

Marketing and Human Resource Research, 7(1), 404–420. 

https://www.researchgate.net/publication/400218492_Influence_of_the_S

hopee_Live_Feature_Shopee_Tanam_Gamification_and_Personalized_Pr

oduct_Recommendation_on_Impulse_Buying_among_Shopee_Consumer

s_in_Indonesia 

Salma, S. Z., & Huda, N. (2025). Content marketing, Discount, and shopping 

lifestyle terhadap Impulse Buying. Jurnal E-Bis: Ekonomi Bisnis, 9(1), 319–

331. https://jurnal.politeknik-kebumen.ac.id/E-Bis/article/view/2343 

Sea Limited. (2025). Annual report 2025 (Form 20-F). Sea Limited. Retrieved July 

7, 2026, from https://www.sea.com/investor/annualreports 

Sudrajat, D. A., Chairunnisa, G., Assyifa, S. N., Wulandari, N., & Rimadias, S. 

(2024). Stream to shop: Perilaku belanja Gen Z pada social commerce dan 

apa yang paling memikat mereka. Jurnal Manajemen dan Pemasaran 

Digital, 2(3), 257–272 https://doi.org/10.38035/jmpd.v2i3.212 

Sugiyono. (2019). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta. 

Tamengkel, L. F., & Walangitan, O. F. C. (2025). Pengaruh price Discount dan 

Flash Sale terhadap Impulse Buying produk Shopee pada mahasiswa 

UNSRAT. Productivity,6(2),130–137. 

https://ejournal.unsrat.ac.id/v3//index.php/productivity/article/view/61149 

Wachyuni, S. S., Namira, S., Respati, R. D., & Teviningrum, S. (2024). Fenomena   

Fear of Missing Out (FoMO) Terhadap Keputusan Pembelian Restoran 

Viral Karen’s Diner JakartaNo Title. Jurnal Bisnis Hospitaliti, 13(1), 89–

101. https://doi.org/https://doi.org/10.52352/jbh.v13i1.1382 

Xiao, E., Su, C., Lu, L., Qin, R., Li, Z., & Wang, D. (2026). Factors affecting 

Impulse Buying behavior in the context of e-commerce Live Shopping. Acta 

Psychologica,262,106183. 

https://www.sciencedirect.com/science/article/pii/S0001691825014970 

Yonatan, A. Z. (2025). Shopee jadi e-commerce yang paling banyak diakses di 

Indonesia 2025.GoodStatshttps://goodstats.id/article/shopee-jadi-E-

commerce-yang-paling-banyak-diakses-di-indonesia-2025-3COz0 


