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ABSTRACT 

Desmira, 2022 : The Effect of Online Customer Reviews, Influencer 

Marketing, and Website Quality on Shopee Marketplace 

Purchase Decisions for people in Tanjungpinang City.  

Promoter Team : Abdul Jalal, S.E., M.Si and Kiki Wulandari, 

S.E., M.M. 

This study aims to explain online customer reviews, influencer marketing, and 

website quality on purchasing decisions. The population in this study is 100 

respondents who use the Shopee marketplace in Tanjungpinang City. Sampling 

with the slovin technique, the number of samples as many as 100 people. This type 

of research is quantitative research. In the questionnaire, validity and reliability 

tests were carried out. Data were analyzed using multiple linear regression 

analysis, including t test, F test and coefficient of determination. The results 

showed that partially the Online Customer Review (X1), Influencer Marketing 

(X2), and Website Quality (X3) variables had a significant effect on Purchase 

Decisions (Y). The results of the F test obtained that Fcount 170.752 with a value 

of Ftable 2.70 identifies that the Online Customer Review, Influencer Marketing, 

and Website Quality variables simultaneously have a significant effect on the 

Purchase Decision variable (Y). Based on the coefficient of determination test, 

about 83.7 Purchasing Decision variables of Employee Performance are 

influenced by the Online Customer Review, Influencer Marketing, and Website 

Quality variables. The remaining 16.3% is influenced by other factors not 

described in this study. 

Keywords : Online Customer Review, Influencer Marketing, Website Quality and 

Purchase Decision 
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ABSTRAK 

Desmira, 2022 : Pengaruh Online Customer Review, Influencer Marketing, 

dan Kualitas Website Terhadap Keputusan Pembelian 

Marketplace Shopee Pada Masyarakat di Kota 

Tanjungpinang. Tim Promotor: Abdul Jalal, S.E., M.Si dan 

Kiki Wulandari, S.E., M.M. 

Penelitian ini bertujuan untuk menjelaskan Online customer review, Influencer 

Marketing, dan Kualitas Website Terhadap Keputusan Pembelian. Populasi 

didalam penelitian adalah 100 responden yang menggunakan marketplace Shopee 

di Kota Tanjungpinang. Pengambilan sampel dengan teknik slovin, maka jumlah 

sampel sebanyak 100 masyarakat. Jenis penelitian ini adalah penelitian kuantitatif. 

Pada kuesioner dilakukan test validitas dan realibilitas. Data dianalisis 

menggunakan analisis regresi linear berganda, termasuk uji t, uji F dan koefisien 

determinasi. Hasil penelitian menunjukkan bahwa secara parsial variabel Online 

Customer Review (X1), Influencer Marketing (X2), dan Kualitas Website (X3) 

berpengaruh signifikan  terhadap Keputusan Pembelian (Y). Hasil uji F diperoleh 

nilai Fhitung 170,752 dengan nilai Ftabel 2.70 mengidentifikasi bahwa variabel 

Online Customer Review, Influencer Marketing, dan Kualitas Website secara 

simultan berpengaruh signifikan terhadap variabel Keputusan Pembelian (Y). 

Berdasarkan Uji koefisien determinasi, sekitar 83,7 variabel Keputusan Pembelian 

dipengaruhi oleh variabel Online Customer Review, Influencer Marketing, dan 

Kualitas Website. Sisanya 16,3% dipengaruhi oleh faktor lainnya yang tidak 

dijelaskan dalam penelitian ini. 

Kata Kunci : Online Customer Review, Influencer Marketing, Kualitas       

Website dan  Keputusan Pembelian 
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