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The development of fashion trends is increasing, causing the human need for goods 

and services in the fashion sector to increase and vary. Business people are 

required to provide a variety of fashion that is the taste of consumers. By paying 

attention to aspects of shopping lifestyle and fashion involvement, business people 

can attract consumers to carry out impulse buying behavior. 

This study aims to determine the effect of shopping lifestyle and fashion involvement 

on impulse buying behavior in the people of Tanjungpinang City. Sampling was 

carried out using a non-probability sampling technique with the type of incidental 

sampling, namely the technique of determining the sample based on chance, namely 

anyone who coincidentally met the researcher with a total of 100 respondents. 

Based on the results of partial hypothesis testing, shopping lifestyle and fashion 

involvement have been shown to have a significant effect on impulse buying 

behavior, and based on the results of hypothesis testing simultaneously, shopping 

lifestyle and fashion involvement have a simultaneous effect on impulse buying 

behavior. Based on the coefficient of determination, it can be concluded that the 

magnitude of the influence of shopping lifestyle and fashion involvement is 48.8%, 

the remaining 54.2% is a contribution from variables other than shopping lifestyle 

and fashion involvement which were not examined in this study. 
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ABSTRAK 

Ratna Yunita Sari,:  Pengaruh Shopping Lifestyle dan Fashion Involvement  

terhadap Impulse Buying Behavior Masyarakat Kota 

Tanjungpinang 
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Perkembangan trend fashion yang semakin meningkat, menyebabkan kebutuhan 

manusia akan barang dan jasa pada bidang fashion semakin meningkat dan 

bervariasi. Para pelaku bisnis dituntut untuk menyediakan berbagai fashion yang 

menjadi selera konsumen. Dengan memperhatikan aspek shopping lifestyle dan 

fashion involvement para pelaku bisnis dapat menarik daya tarik konsumen dalam 

melakukan impulse buying behavior. 

Penelitian ini bertujuan untuk mengetahui pengaruh shopping lifestyle dan fashion 

involvement terhadap impulse buying behavior pada masyarakat Kota 

Tanjungpinang. Pengambilan sampel dilakukan dengan teknik non-probability 

sampling dengan tipe sampling incidental yaitu teknik penentuan sampel 

berdasarkan kebetulan, yaitu siapa saja yang secara kebetulan bertemu dengan 

peneliti dengan jumlah responden sebanyak 100 responden. Berdasarkan hasil uji 

hipotesis secara parsial, shopping lifestyle dan fashion involvement terbukti 

berpengaruh secara signifikan terhadap impulse buying behavior, dan berdasarkan 

hasil uji hipotesis secara simultan shopping lifestyle dan fashion involvement 

berpengaruh secara simultan terhadap impulse buying behavior. Berdasarkan 

koefisien determinasi dapat disimpulkan bahwa besarnya pengaruh shopping 

lifestyle dan fashion involvement adalah 48,8%, sisanya sebesar 54,2% merupakan 

kontribusi dari variabel lain selain shopping lifestyle dan fashion involvement yang 

tidak diteliti dalam penelitian ini. 
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