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Perkembanganا fintechا yangا semakinا pesatا selayaknyaا berbandingا lurusا

denganاpenggunaanاuangاelektronikاyangا ikutاmeningkat. Gopayاadalahاdompetا

digitalا atauا e-walletا serbaا bisaا yangا diterbitkanا olehا PTاDompetاAnakا Bangsaا

(Gojek)ا digunakanا sebagaiا alatا pembayaranا elektronikا untukا segalaا jasaا dariا

perusahanا Gojek.ا Rumusanا masalahا dalamا penelitianا iniا adalahا bagaimanaا

pengaruhاperceived usefulnessاterhadapاminatاmenggunakanاE-walletاGopayاpadaا

GenerasiاZاdiاTanjungpinang,اbagaimanaاpengaruhاperceived ease of use terhadapا

minatاmenggunakanاe-walletاGopayاpadaاgenerasiااdiاTanjungpinang,اbagaimanaا

pengaruhاpromotionاterhadapاminatاmenggunakanاe-walletاGopayاpadaاgenerasiاZا

diاTanjungpinang,اbagaimanaاpengaruhاperceived usefulness, perceived ease of use, 

danاpromotionا terhadapاminatاmenggunakanا e-walletاGopayاpadaاgenerasiاZاdiا

Tanjungpinang.ا Tujuanا dalamا penelitianا iniا adalahا untukا mengetahuiا danا

menginterpretasikanا hasilا pengaruhا perceived usefulness, perceived ease of use,ا

danاpromotionا terhadapاminatاmenggunakanا e-walletاGopayاpadaاgenerasiاZاdiا

Tanjungpinang.ا Jenisا penelitianا iniا adalahا penelitianا kuantitatifا danا bersifatا

asosiatif.ا Dataا yangا digunakanا dalamا penelitianا iniا adalahا dataا primerا danا

sekunder,ا teknikا pengumpulanا dataا menggunakanا kuesioner.ا Populasiا dalamا

penelitianاiniاadalahاGenerasiاZاyangاadaاdiاkotaاTanjungpinangاdenganاrentangا

tahunا kelahiranا ا,1996-2009 sampelا dalamا penelitianا iniا berjumlahا ا100 orangا

denganا menggunakanا purposive sampling. Dataا yangا diperolehا diolahا

menggunakanاaplikasiا IBMاStatisticا.26اHasilاdariاpenelitianا iniاadalahاvariabelا

perceived usefulness, perceived ease of use,ا danا promotionا berpengaruhا positifا

terhadapاminatاmenggunakanاe-walletاpadaاgenerasiاZاdiاkotaاTanjungpinang.اHalا

iniاberartiاbahwaاminatاmenggunakanاe-walletاGopayاdipengaruhiاolehاperceived 

usefulnes, perceived ease of use, dan promotion.ا Implikasiا dariا penelitianا iniا

diharapkanا dapatا memberikanا masukanا bagiا pihakا perusahaanا untukا dijadikanا

sebagaiاbahanاpertimbanganاdalamاmeningkatkanاkualitasاpelayanan.ا 

 

Kata Kunci: Perceived Usefulness, Perceived Ease of Use, Promotion, Minatا

Menggunakan E-wallet Gopay. 
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The increasingly rapid development of fintech should be directly 

proportional to the increasing use of electronic money. Gopay is a versatile digital 

wallet or e-wallet issued by PT Dompet Anak Bangsa (Gojek) used as an electronic 

payment instrument for all services from the Gojek company. The formulation of 

the problem in this study is how does perceived usefulness influence the interest in 

using Gopay E-wallet in Generation Z in Tanjungpinang, how does perceived ease 

of use influence interest in using Gopay e-wallet in generations in Tanjungpinang, 

how does promotion influence interest in using e-wallet Gopay in generation Z in 

Tanjungpinang, how does perceived usefulness, perceived ease of use, and 

promotion influence the interest in using e-wallet Gopay in generation Z in 

Tanjungpinang. The purpose of this research is to find out and interpret the results 

of the influence of perceived usefulness, perceived ease of use, and promotion on 

the interest in using the Gopay e-wallet in generation Z in Tanjungpinang. This type 

of research is quantitative research and is associative. The data used in this study 

are primary and secondary data, data collection techniques using a questionnaire. 

The population in this study is Generation Z in the city of Tanjungpinang with a 

birth year range of 1996-2009, the sample in this study is 100 people using 

purposive sampling. The data obtained was processed using the IBM Statistics 26 

application. The results of this study are the variables perceived usefulness, 

perceived ease of use, and promotion have a positive effect on the interest in using 

e-wallets in generation Z in the city of Tanjungpinang. This means that the interest 

in using Gopay e-wallet is influenced by perceived usefulness, perceived ease of 

use, and promotion. The implications of this research are expected to provide input 

for the company to be used as material for consideration in improving service 

quality. 
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