DAFTAR PUSTAKA

Ajzen, 1. (2020). The theory of planned behavior: Frequently asked questions.
Human Behavior and Emerging Technologies, 2(4), 314-324.
https://doi.org/10.1002/hbe2.195.

Anggraini, N. P. N., Jodi, I. W. G. A. S., & Pratama Putra, D. (2020). The Influence
of Experiential Marketing and E-Service Quality on E-Satisfaction and
Repurchase Intention. Journal of International Conference Proceedings,
1(1), 50-58.
https://onlinelibrary.wiley.com/doi/abs/10.1002/hbe2.195

Allen, A. 1., & Seaman, C. A. (2007). Likert Scales and Data Analyse. Quality
Progress, 64—65

Amoako, G. K., Doe, J. K., & Neequaye, E. K. (2023). Online innovation and
repurchase intentions in hotels: the mediating effect of customer
experience. International  Hospitality — Review, 37(1), 28-47.
https://www.emerald.com/insight/view/10.1108

Andina, M. P. (2021). Pengaruh Experiential Marketing, Service Excellence Dan
Perceived Quality Terhadap Kepuasan Konsumen (Studi Kasus Pada
Konsumen RR Cafe Pekanbaru). Skripsi. Universitas Syarif Kasim Riau.

Ariani, D. P. N. S., Agustina, M. D. P., & Diputra, G. I. S. (2023). Pengaruh
Experiential Marketing, Electronic Service Quality, dan Electronic Word
of Mouth terhadap Minat pembelian pada Pengguna Lazada di Kabupaten
Badung. Widya Amrita: Jurnal Manajemen, Kewirausahaan Dan
Pariwisata, 3(5), 983-948.
https://ejournal.unhi.ac.id/index.php/widyaamrita/article/view/3749

Azis, A., Syarifah, 1., & Lisdiantini, N. (2023). Experiential Marketing and E-Wom
Create Brand Loyalty Through Brand Trust. Jurnal Multidisiplin Madani,
3(7), 1506-1513.
https://journal.formosapublisher.org/index.php/ article/view/4308

Azisah, N. (2019). Pengaruh Kualitas Layanan Terhadap Kepuasan Nasabah Bmt
Al-Birry Di Kabupaten Pinrang. Skripsi. Institut Agama Islam Negeri
Parepare.

Bichler, B. F., Pikkemaat, B., & Peters, M. (2020). Exploring the role of service
quality, atmosphere and food for revisits in restaurants by using a e-
mystery guest approach. Journal of Hospitality and Tourism Insights, 4(3),
351-369.
https://www.emerald.com/insight/view/10.11088

99



100

Badan Pusat Statistik. (2023). Ekonomi Indonesia Tahun 2023. Berita Resmi
Statistik, 1-25.
www.bps.go.id/produk-domestik-bruto--lapangan-usaha-.html

Badan Pusat Statistik. (2020). https://tanjungpinangkota.bps.go.id

Budiarno, Udayana, I. B. N., & Lukitaningsih, A. (2022). Pengaruh Kualitas
Layanan, Kualitas Produk Terhadap Kepuasan Pelanggan Dalam
Membentuk Loyalitas Pelanggan. Equilibrium: Jurnal Penelitian
Pendidikan Dan Ekonomi, 19(02), 226-233.
https://journal.uniku.ac.id/index.php/Equilibrium/article/view/453 1

Bryman, A. (2016). Social Research Methods (5th ed.). Neywork: Oxford
University Press.

Cepeda-Carrion, 1., Alarcon-Rubio, D., Correa-Rodriguez, C., & Cepeda-Carrion,
G. (2023). Managing customer experience dimensions in B2B express
delivery services for better customer satisfaction: a PLS-SEM illustration.
International Journal of Physical Distribution and Logistics Management,
53(7-8), 886-912.
https://www.emerald.com/insight/content/10.1108

Chairunisa, S., & Dwiyanto, B. M. (2023). Pengaruh Kualitas Layanan,
Experiential Marketing, Dan Citra Destinasi Terhadap Keputusan Untuk
Berkunjung Kembali Melalui Kepuasan Pengunjung Sebagai Variabel
Intervening (Studi pada Objek Wisata Religi Masjid Agung Banten).
Diponegoro Journal of Management, 12(1), 1-13.
https://ejournal3.undip.ac.id/index.php/djom/article/view/38734/29068

Foroudi, P., Palazzo, M., & Sultana, A. (2021). Linking brand attitude to word-of-
mouth and revisit intentions in the restaurant sector. British Food Journal,
123(13), 221-240.
https://www.emerald.com/insight/content/10.1108

Ghozali, 1. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26
(10th ed.). Badan Penerbit Universitas Diponegoro. Semarang

Hasan, A. (2013). Marketing dan Kasus-kasus Pilihan. Yogyakarta: Caps

Haverila, M., Haverila, K. C., & Twyford, J. C. (2023). The influence of marital
status on customer-centric measures in the context of a ski resort using the
importance-performance map analysis (IPMA) framework. European
Journal of Management Studies, 28(1), 49—68.
https://www.emerald.com/insight/content/10.1108




101

Hernandez-Mogollén, J. M., Di-Clemente, E., & Campon-Cerro, A. M. (2020).
Culinary travel experiences, quality of life and loyalty. Spanish Journal of
Marketing - ESIC, 24(3), 425-446.
https://www.emerald.com/insight/article/view/1108

Iranita. (2018). Analisa Pengaruh Customer Experience Terhadap Customer
Satisfaction Wisatawan Pada Destinasi Wisata Kabupaten Bintan
Kepulauan Riau [Iranita. Jurnal Bahtera Inovasi, 1(2), 67-75.
https://ojs.umrah.ac.id/index.php/bahterainovasi/article/view/3444

Ismail, I. J. (2022). I trust friends before I trust companies: The mediation of WOM
and brand love on psychological contract fulfilment and repurchase
intention. Management Matters, 19(2), 167-186.
https://www.emerald.com/insight/article/view/0033

Kalia, P., Kaushal, R., Singla, M., & Parkash, J. (2021). Determining the role of
service quality, trust and commitment to customer loyalty for telecom
service users: a PLS-SEM approach. TOM Journal, 33(7), 377-396.
https://www.emerald.com/insight/content/10.1108

Kaur, P., Dhir, A., Talwar, S., & Ghuman, K. (2020). The value proposition of food
delivery apps from the perspective of theory of consumption value.
International Journal of Contemporary Hospitality Management, 33(4),
1129-1159.
https://www.emerald.com/insight/content/10.1108

Kharolina, I., & Transistari, R. (2021). Pengaruh Experiential Marketing Terhadap
Minat Pembelian Melalui Kepuasan Konsumen Sebagai Variabel
Intervening. Journal Stimykpn, 2(2), 185-196.
https://journal.stimykpn.ac.id/index.php/cb/article/view/259

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Global
Edition: Pearson Education.

, & Keller, K. L. (2016). Marketing Management (15th ed.). Global Edition:
Pearson Education.

Kolbl, K., Blank, C., Schobersberger, W., & Peters, M. (2022). Increasing the
willingness to stay — a novel and comprehensive member satisfaction
index (MSI) model tested in a leading German tennis club. TOM Journal.
https://www.emerald.com/insight/content/10.1108




102

Laparojkit, S., & Suttipun, M. (2022). The causal factors influencing repurchase
intentions of local tourists in Thailand during COVID-19 crisis. Journal of
Tourism Futures, 3(3), 1-16.
https://www.emerald.com/insight/article/view/0122

Mann, P. S. (2001). Introductory Statistics (7th ed.). Global Edition: John Wiley &
Sons

Mauladdawil, T., & Nugroho, R. H. (2023). The Effect Of Experiential Marketing
And Service Quality On Repurchase Intention With Customer Satisfaction
as an Intervening Variable (Case Study Of Lazada Application Users In
Surabaya). Management Studies and Entrepreneurship Journal, 4(3),
3152-3161.
https://journal.yrpipku.com/index.php/msej/article/view/1553

Maulana, K. R. (2021). Pengaruh Kualitas Pelayanan Dan Customer Experience
Terhadap Minat Berkunjung Kembali Melalui Kepuasan Pelanggan
Sebagai Variabel Intervening (Studi Pada Pelanggan BSC Fitness Center).
STIE Putra Bangsa Kebumen, 1(2), 1-14.
http://eprints.universitasputrabangsa.ac.id/id/eprint/view/227

Meijani, M., Rousta, A., & Jamshidi, D. (2023). Is brand addiction important to
persuade Islamic consumers in order to repurchase luxury products? South
Asian Journal of Marketing, 4(2), 93-109.
https://www.emerald.com/insight/content/10.1108

Moliner, M. A., & Tortosa-Edo, V. (2023). Multirooming: generating e-satisfaction
throughout omnichannel consumer journey design and online customer
experience. Journal of Research in Interactive Marketing.
https://www.emerald.com/insight/article/view/0149

Mutiara, S., Hamid, R. S., & Suardi, A. (2020). Pengaruh Kualitas Layanan Persepsi
Harga dan Cita Rasa Terhadap Kepuasan Konsumen. Jesya (Jurnal

Ekonomi & Ekonomi Syariah), 4(1), 411-427.
https://stiealwashlivahsibolga.ac.id/jurnal/index.php/jesya/article/view/30
0

Neuman, W. L. (2014). Social research methods: Qualitative and Quantitative
Approaches (7th ed.). Global Edition: Pearson Education Limited.

Oktafia, L., Ariningsih, E. P., & Prasaja, M. G. (2023). Pengaruh E-Service Quality,
Price Perception, Dan Experiential Marketing Terhadap Repurchase
Intention Melalui Customer Satisfaction Sebagai Intervening Variabel
(Studi Pada Pengguna Akulaku Di Purworejo). Jurnal Volatilitas, 5(2), 46—
65.



103

http://ejournal.umpwr.ac.id/index.php/volatilitas/article/view/8466

Olsson, J., Osman, M. C., Hellstrom, D., & Vakulenko, Y. (2021). Customer
expectations of unattended grocery delivery services: mapping forms and
determinants. International Journal of Retail and Distribution
Management, 50(13), 1-16.
https://www.emerald.com/insight/content/10.1108

Palazzo, M., Foroudi, P., & Ferri, M. A. (2021). Examining antecedents and
consequences of perceived service quality in the hotel industry: a
comparison between London and New York. TQOM Journal, 33(7), 193—
221.
https://www.emerald.com/insight/content/10.1108

Putri, A. A., Pahmi Rohmansyah, M., & Mulyanti, K. (2023). Experiential
Marketing Sebagai Variabel Predictor Minat pembelian Dengan Kepuasan
Konsumen Sebagai Variabel Intervening. Jurnal Manifest, 03(02),196—
210.
https://journal.stimykpn.ac.id/index.php/cb/article/view/259

Rasoolimanesh, S. M., Seyfi, S., Rather, R. A., & Hall, C. M. (2022). Investigating
the mediating role of visitor satisfaction in the relationship between
memorable tourism experiences and behavioral intentions in heritage
tourism context. Tourism Review, 77(2), 687-709.
https://www.emerald.com/insight/content/10.1108

Ramadhani, F., & Nurhadi. (2023). Pengaruh Citra Merek, Kualitas Pelayanan
Dan Promosi Terhadap Minat pembelian (Studi Pada Konsumen
Mcdonalds Di Kota Mojokerto). SEIKO : Journal of Management &
Business, 6(1), 774-789.
http://repository.upnjatim.ac.id/article/view/12248

Sahhar, Y., & Loohuis, R. (2021). Characterizing the spaces of consumer value
experience in value co-creation and value co-destruction. European
Journal of Marketing, 56(13), 105-136.
https://www.emerald.com/insight/article/view/0313

Schiavone, F., Leone, D., Sorrentino, A., & Scaletti, A. (2020). Re-designing the
service experience in the value co-creation process: an exploratory study
of a healthcare network. Business Process Management Journal, 26(4),
889-908.
https://www.emerald.com/insight/content/10.1108




104

Santoso, S. (2020). Panduan Lengkap SPSS 26. Elex Media Komputindo. Jakarta

Smith, K., & Hanover, D. (2016). Experiential Marketing. Canada: John Wiley &
Sons.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill Building
Approach (7th ed.). United Kingdom: John Wiley & Sons.

Smith, T. A. (2020). The role of customer personality in satisfaction, attitude-to-
brand and loyalty in mobile services. Spanish Journal of Marketing -
ESIC, 24(2), 155-175.
https://www.emerald.com/insight/article/view/0036

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif Dan R & D (2nd ed.).
Bandung: Alfabeta.

Susanto, T. W. P., Sudapet, 1. N., Subagyo, H. D., & Suyono, J. (2021). The Effect
of Service Quality and Price on Customer Satisfaction and Repurchase
Intention (Case Study at Crown Prince Hotel Surabaya). Quantitative
Economics and Management Studies, 2(5), 288-297.
https://gemsjournal.org/index.php/qems/article/view/325

Syaefurohim, A. (2022). Pengaruh Voucher Diskon, Pengalaman Konsumen, Dan
Persepsi Nilai Terhadap Minat pembelian Konsumen Pada Layanan
Gofood Saat Masa Pandemi Covid-19 (Studi Pada Masyarakat
Kecamatan Binawidya Kota Pekanbaru). Skripsi. Universitas Islam
Negeri Sultan Syarif Kasim.

Tjiptono, F., & Chandra, G. (2019). Service, Quality and Customer Satisfaction (5th
ed.). Yogyakarta: Andi.

Umar, R. M., & Saleem, S. (2022). Employee emotional competence and service
recovery satisfaction: the mediating role of consumer forgiveness. British
Food Journal, 124(13), 445-459.
https://www.emerald.com/insight/content/10.1108

Wariani, P., Yacob, S., & Silikhin, A. (2023). Pengaruh Kualitas Layanan Dan
Experiential Marketing Terhadap Loyalitas Konsumen Dengan Kepuasan
Konsumen Sebagai Mediasi Di Hellosapa Coffee Jambi. Jurnal
Manajemen Terapan Dan Keuangan (Mankeu), 12(03), 808-818.
https://journal.feb.unmul.ac.id/index.php/JURNALMANAJEMEN/article
/view/10282




105

Washil, Moh. Z., Afandi, M. F., & Sumani. (2023). Pengaruh Pengalaman
Konsumen Dan Label Halal Terhadap Minat pembelian Melalui Kepuasan
Konsumen (Studi Pada Konsumen Mixue Di Kabupaten Jember). Jurnal
Muhammadiyah Manajemen Bisnis, 4(2), 37-50.
https://jurnal.umj.ac.id/index.php/JMMB/article/view/18395

Widiartini, N. P. A., Wimba, 1. G. A., & Puja, I. M. S. (2023). Pengaruh Kualitas
Pelayanan Terhadap Minat pembelian Dengan Kepuasan Konsumen
Sebagai Variabel Mediasi. Widya Amrita: Jurnal Manajemen,
Kewirausahaan Dan Pariwisata, 3(6), 1219-1230.
https://ejournal.unhi.ac.id/index.php/widyaamrita/article/view/3732

Woen, N. G., & Santoso, S. (2021). Pengaruh Kualitas Layanan, Kualitas Produk,
Promosi, dan Harga Normal terhadap Kepuasan dan Loyalitas Konsumen.
Jurnal Maksipreneur: Manajemen, Koperasi, Dan Entrepreneurship,
10(2), 146.
https://ejournal.up45.ac.id/index.php/maksipreneur/article/view/712

Zusrony, E. (2020). Perilaku Konsumen Di Era Modern (1st ed.). Semarang:
Yayasan Prima Agus Teknik.



