DAFTAR PUSTAKA

Amri, S. (2020). Facilities and Location of Purchase Decisions at Supermarkets in
Aceh. ICONESS, 1-9.
https://eudl.eu/doi/10.4108/eai.17-10-2018.2294215

Artika Arsa, A. (2022). Analisis Pengaruh Persepsi Harga, Servicescape, Dan
Gaya Hidup Terhadap Keputusan Pembelian Pada Coffee Shop Di Kota
Semarang. Diponegoro Journal of Management, 11(1).
https://ejournal3.undip.ac.id/index.php/djom/index

Azrol, M. A. F. M., Zairie, M. A. M., & Azeman, A. S. (2023). Determinant
Attributes in The Purchase Decision of Street Food: A Case Study in Cheras
Kuala Lumpur. International Journal of Business and Technology
Management, 5(1), 63-75.
https://myjms.mohe.gov.my/index.php/ijbtm/article/view/23579

Badan Pusat Statistik. (2020). https://tanjungpinangkota.bps.go.id

Baskara, A., & Sukamto. (2022). Covid-19 Pandemic: Empirical Study of
Determinants of Purchase Decision. WSEAS Transactions on Business and
Economics, 19, 116-123.
https://wseas.com/journals/articles.php?id=677

Bastian, R., & Budhiarti, A. (2022). Pengaruh Harga, Lokasi Dan Store
Atmosphere Terhadap Keputusan Pembelian Di Omah Kopi 3 Mas Surabaya.
Jurnal llmu Dan Riset Manajemen, 1(1), 1-15.
http://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/view/5018

Ceicdata.com. (2023). https://www.ceicdata.com

Doan, A. N. G., & Hapzi, A. (2021). Repurchase Model Through Purchase
Decision: Analysis of Product and Price Effect on Dulux Paint Consumers in
DKl Jakarta and Tangerang Area. Dinasti International Journal of
Economics, Finance and Accounting, 2(1), 85-99.
https://dinastipub.org/DIJEFA/article/view/730

104



105

Ernawati, S. (2022). Pengaruh Lifestyle dan Motivasi Terhadap Keputusan
Pembelian Produk Motor Nmax di Kota Bima. Ekonomi, Keuangan, Investasi
Dan Syariah (EKUITAS), 4(2), 556-560.
https://ejurnal.seminar-id.com/index.php/ekuitas/article/view/1602

Fahira, Y. A., Henratmoko, S., & Widuri, T. (2022). Pengaruh Gaya Hidup,
Kualitas Pelayanan, Persepsi Harga Terhadap Keputusan Pembelian Mata
Hati Cafe Kediri. Ebisme, 1(3), 150-161.
https://journal.unimar-amni.ac.id/index.php/EBISMEN/article/view/58

Fahmi, A. (2023). Pengaruh Social Media Marketing, Brand Image dan Lifestyle
Terhadap Purchase Decision pada Produk Starbucks. Jurnal Simki
Economic, 6(1), 508-519.
https://jiped.org/index.php/JSE

Ghoazali, 1. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26
(10th ed.). Semarang: Badan Penerbit Universitas Diponegoro.

Iranita. (2020). Analisis Faktor-Faktor Kemasan (Packaging) dalam
Mempengaruhi  Keputusan Pembelian Oleh-Oleh Makanan Khas
Tanjungpinang. Jurnal Bahtera Inovasi, 3(2), 182-193.
https://ojs.umrah.ac.id/index.php/bahterainovasi/article/view/3334

Juanim, Revoliady, F., & Baihaqgi, M. I. (2023). Product Innovation, Lifestyle,
Brand Reputation on Purchase Decision and Its Implications to Consumer
Satisfaction. International Journal of Business Economics (I1JBE), 4(2), 155—
171.
https://jurnal.umsu.ac.id/index.php/ijbe/article/view/14400

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Global
Edition: Pearson Education.

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Global
Edition: Pearson Education.

Louw, S. A., Papilaya, J., & Rehatta, G. (2023). The Effect of Price on the Purchase
Decision of Yamaha Motorcycle Parts at Ryan Motor Stores (a case study in
Lateri Village, Baguala District, Ambon City). Journal Markcount Finance,
1(2), 68-78.
https://journal.ypidathu.or.id/index.php/jmf/article/view/86




106

Merabet, A. (2020). The Effect of Country-of-Origin Image on Purchase Intention.
The Mediating Role of Perceived Quality and Perceived Price. European
Journal of Business and Management Research, 5(6).
https://www.ejbmr.org/index.php/ejbmr/article/view/589

Morisson, B. (2022). Brand Image Dan Life Style Dapat Mempengaruhi Keputusan
Pembelian Produk Isotonik. Kajian & Riset Manajemen Profesional, 13(1),
15-31.
https://journal2.unfari.ac.id/index.php/karismapro/article/view/152

Mukuan, D. D. S., Tendean, V. S., & Tampi, J. R. E. (2023). Pengaruh Gaya Hidup
dan Harga Terhadap Keputusan Pembelian Produk Starbucks Manado Town
Square. Productivity, 4(1), 61-67.
https://ejournal.unsrat.ac.id/index.php/productivity/article/view/29722

Najoan, P. R. F., J Ogi, I. W., & Rogi, M. H. (2022). Analysis Of The Influence Of
Products, Prices And Lifestyles On Purchase Decisions For Samsung
Smartphone Products Among Class Of 2017 Students, Department Of
Management At The Faculty Of Economics And Business, UNSRAT Manado.
1682 Jurnal EMBA, 10(1), 1682-1693.
https://ejournal.unsrat.ac.id/index.php/emba/article/download/39512/36146

Nilda, C., Erfiza, N. M., & Yasqi, M. F. (2020). Consumers purchasing decisions
on local and national retail bakery products based on price. IOP Conference
Series: Earth and Environmental Science, 425(1).
https://iopscience.iop.org/article/10.1088/1755-1315/425/1/012023

Nitisusastro, M. (2012). Perilaku Konsumen dalam Perspektif Kewirausahaan.
Bandung: Alfabeta.

Noerhamzah, M. A., Widarko, A., & Asiyah, S. (2021). Pengaruh Lokasi, Harga,
Keragaman Menu Terhadap Keputusan Pembelian (Study Kasus Pada
Konsumen Cokelat Klasik di Candi Badut Kota Malang). E-Jurnal Riset
Manajemen Prodi Manajemen, 1(2), 25-35.
www.fe.unisma.ac.id

Noviyanti, 1., Sunarsi, D., & Wijoyo, H. (2021). Pengaruh Harga dan Lokasi
Terhadap Keputusan Pembelian Pada Alfamart Cabang Cipondoh. Journal
of Economic, Management, Accounting and Technology, 4(1), 43-54.
https://doi.org/10.32500/jematech.v4i1.1447




107

Nurcaya, I. N., & Rastini, N. M. (2020). Sikap Etnosentrisme Memoderasi
Pengaruh Product Knowledge, Citra Merek dan Gaya Hidup terhadap
Keputusan Pembelian Produk UMKM. Matrik : Jurnal Manajemen, Strategi
Bisnis Dan Kewirausahaan, 14(1), 54.
https://doi.org/10.24843/matrik:jmbk.2020.v14.i01.p06

Pangestu, R. B. (2021). Pengaruh Lokasi Terhadap Keputusan Pembelian
Perumahan Annisa Asri 3 Pada PT. Nusa Indah Kotabaru. Universitas
Batanghari.

Purwati, A. A., Yusrizal, Y., & Ramadhani, I. C. (2019). Pengaruh Life Style,
Kualitas Produk dan Store Image terhadap Keputusan Pembelian. Journal of
Management and Bussines (JOMB), 1(1), 22—-36.
https://journal.ipm2kpe.or.id/index.php/JOMB/article/view/652

Rina, Gusteti, Y., & Purwanto, K. (2023). Pengaruh Store Atmosphere, Lokasi dan
Gaya Hidup Terhadap Keputusan Pembelian di Foresthree Coffee
Kabupaten Dharmasraya. JBME, 4(3), 265-277.
https://journal.jis-institute.org/index.php/jbme/article/view/1315

Rizky Rasiobar, M., & A Alfiannor. (2023). The Effect of Lifestyle, Self-Concept
and Perceived Value on Purchasing Decisions Ice Cream Baskin Robbins in
Giant Express Banjarmasin. Apollo: Journal of Tourism and Business, 1(2),
55-63.
https://journal.mediadigitalpublikasi.com/index.php/apollo/article/view/46

Samudro, A., Hamdan, H., & Rahmat, A. (2022). Analysis Location, Word of
Mouth and Security Against the Decision to Purchase Permata Buana
Kembangan Housing in West Jakarta. Journal llmiah Manajemen Dan Bisnis,
8(3), 377-390.
https://publikasi.mercubuana.ac.id/index.php/jimb/article/view/15675

Sari, D. N. P., & Astutiningsih, S. E. (2022). Pengaruh Lokasi Usaha, Popularitas
Merek, Variasi Produk, Kepercayaan, Gaya Hidup Terhadap Minat Beli
Ulang Konsumen Aliyah Scraf Tulungagung Melalui Budaya. Sang
Pencerah: Jurnal IImiah Universitas Muhammadiyah Buton, 8(2), 363-384.
https://jurnal-umbuton.ac.id/index.php/Pencerah/article/view/1911

Sari, T. (2020). Pengaruh Gaya Hidup, Atribut Produk dan Promosi Terhadap
Keputusan Pembelian Vanilla Hijab. Skripsi Universitas Islam Negeri Syarif
Hidayatullah.



108

Sari, A. W., & Susilo, E. (2023). Pengaruh Islamic Branding, Kualitas Produk, Dan
Halal Lifestyle Terhadap Keputusan Konsumen Membeli Busana Muslimah
Merek Nadheera Luxury Di Kabupaten Jepara. Jurnal Rekoginisi Ekonomi
Islam, 2(02), 1-8.
https://journal.unisnu.ac.id/jrei/article/view/640

Saputra, R. (2020). Pengaruh Harga Dan Kualitas Produk Terhadap Keputusan
Pembelian Pada Distro Label Store Pekanbaru. Skirpsi. Universitas
Ekonomi.

Setiadi, E. (2020). Pengaruh Harga Dan Promosi Terhadap Keputusan Pembelian
Syrup Monin Pada PT. Kharisma Sukses Gemilang. Universitas Buddhi
Dharma Tangerang.

Sholichin, A. S., & Wisnalmawati. (2021). The Effect Of Price, Transaction
Security, Online Consumer Review, and Viral Marketing on Purchase
Decision in E-Commerce Shopee. Riset Ekonomi Manajemen, 4(2), 121-132.
https://jurnal.untidar.ac.id/index.php/rekomen/article/view/3873

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif Dan R&D (2nd ed.).
Bandung: Alfabeta.

Supardi, & Maryanto. (2022). Pengaruh Store Atmosphere Harga Dan Lokasi
Terhadap Keputusan Pembelian Pakaian. Jurnal Jumbiku, 2(1), 33-44.
https://ejurnal.politeknikpratama.ac.id/index.php/JUMBIKU/article/view/70

Tabroni, T., & Komarudin, M. (2021). Pengaruh Promosi Dan Lokasi Terhadap
Keputusan Pembelian Kredit Rumah Di PT. HARI PELANGI
PROPERTINDO. Bussman Journal : Indonesian Journal of Business and
Management, 1(2), 151-164.
https://bussman.gapenas-publisher.org/index.php/home/article/view/6

Tjiptono, F., & Chandra, G. (2019). Service, Quality and Customer Satisfaction (5th
ed.). Yogyakarta: Andi



109

Utomo, S., & Ariani, S. (2020). Effect of Location and Word of Mouth (WOM)
Against Purchasing Decision in the Culinary Tourism Area (KWK) Mandiri
City of Banjarmasin. Proceedings of the 3rd Annual International Conference
on Public and Business Administration, 133-141.
https://www.atlantis-press.com/proceedings/aicobpa-20/125961204

Wijanarko, P. A., Wisnu, D., & Praharjo, A. (2023). The Influence of Product
Quality, Perceived Price and Brand Image Regarding the Purchase Decision
of Specs Soccer Shoes. Jamanika (Jurnal Manajemen Bisnis Dan
Kewirausahaan), 3(01), 89-97.
https://ejournal.umm.ac.id/index.php/jamanika/article/view/25452

Winingsih, A. N., & Triyonowati. (2022). Pengaruh Harga, Promosi, Dan Gaya
Hidup Terhadap Keputusan Pembelian Pakaian Bekas (Studi Pada
Mahasiswa Stiesia Surabaya). Jurnal llmu Dan Riset Manajemen, 1(3), 1-
19.
http://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/view/4781

Xu, E. J.,, Stern, N., Bollinger, B., Ursu, R. M., & Fitzsimons, G. J. (2023). The
Impact of Product Location Changes on Habits, Search, and Purchase
Decisions.
https://ssrn.com/abstract=4352266

Yuliana, S., & Maskur, A. (2022). Pengaruh Kualitas Produk, Persepsi Harga,
Kualitas Layanan Dan Lokasi Terhadap Keputusan Pembelian (Studi Pada
Pelanggan Sinestesa Coffeeshop Pati). SEIKO: Journal of Management &
Business, 5(1), 2022-2559.
https://doi.org/10.37531/sejaman.v5il.1772

Yusuf, M. A., Sentosa, E., & Marnis. (2022). Pengaruh Gaya Hidup, Cita Rasa,
Dan Lokasi Terhadap Minat Beli Konsumen Kopi Pilu Basuki Rachmat
Jakarta Timur. lkraith, 5(1), 10-20.
https://journals.upi-yai.ac.id/index.php/article/download/1706/1407

Yunus, N. Y. (2021). Pengaruh Gaya Hidup Terhadap Keputusan Pembelian
Kosmetik Maybelline Pada Mahasiswi Fakultas Ekonomi Dan Bisnis Islam
Insitut Agama Islam Negeri Manado. Skripsi. Institut Agama Islam Negeri.



