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MOTTO 

“Part of growing up and moving into new chapters of your life is about catch or 

release. What I mean by that is, knowing what things to keep and what things to 

release. You can’t carry all things! So decide what is yours to hold and let  the 

rest go” 

 

-Taylor Swift 

 

“Let people become who they are meant to be, not what you want them to be. Let 

life do it’s job” 

 

-Tengku Hassanal Ibrahim Alam Shah   
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