DAFTAR PUSTAKA

Buku

Cummings, M. C. Jr. (2009). Cultural diplomacy and the United States government:
A survey. Center for Arts and Culture.

Creswell, J. W. (2007). Qualitative Inquiry& Research Design Choosing Among
Five Approaches.

Hasan, 1. (2002). Pokok-pokok materi metodologi penelitian dan aplikasinya.
Ghalia Indonesia.

Heryanto, A. (Ed.). (2015). Budaya populer di Indonesia: Mencairnya identitas
pasca Orde Baru (Eka S. Saputra, Trans.). Kepustakaan Populer Gramedia.

Jefkins, F. (2004). Public relations (Edisi 5). Erlangga.

MacWilliams, M. W. (Ed.). (2008). Japanese Visual Culture: Explorations in the
World of Manga and Anime. M. E. Sharpe.

Miles, M. B., & Huberman, A. M. (1994). Qualitative data analysis: An expanded
sourcebook (2nd ed.). Sage Publications.

Nazir, M. (2003). Metode Penelitian.pdf. In Ghalia Indonesia.
Nye, J. S. (2005). Soft power: The means to success in world politics.pdf-

Rahman, A. (2022). Metode penelitian ilmu sosial. Widina Bhakti Persada
Bandung.

Rosyidin, M. (2022). Teori hubungan internasional: Perspektif-perspektif klasik
(Edisi revisi; Y. S. Hayati, Ed.). Rajawali Pers.

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Storey, J. (2003). Cultural studies and the study of popular culture (Rev. ed.).
Georgia University Press

Tulus Warsito, W. K. (2007). Diplomasi Kebudayaan.pdf.
Zed, M. (2004). Metode penelitian kepustakaan. Yayasan Obor Indonesia.

Jurnal

Annisa, Y. A. (2022). Diplomasi budaya anime sebagai upaya penguatan soft
power Jepang. Research Gate.
https://www.researchgate.net/publication/364346959 DIPLOMASI BUDAY
A_ANIME _SEBAGAI UPAYA PENGUATAN_SOFT POWER JEPANG
ANIME_CULTURAL DIPLOMACY_AS_AN_EFFORT JAPANESE SOF
T POWER_STRENGTHENING

Anwar, A. S., Suwecawangsa, A. P., Titah, P., & Resen, K. (2023). Strategi
Diplomasi Budaya Jepang Terhadap Indonesia Melalui Anime dan Manga

84



85

Pada Tahun 2018-2021. 339-353.
https://ojs.unud.ac.id/index.php/hi/article/view/87014/45082

Auliawan, A. G., & Ratna, M. P. (2024). Strategi Cool Japan yang Baru untuk
Menyelamatkan Pertumbuhan Ekonomi dan Citra Populer Jepang di Era
Digital. 2, 590-604.

Bayu, S., & Nugroho, A. (2022). Anime and Culture as Japan ’ s Soft Diplomacy (
Anime Dan Budaya Sebagai Soft Diplomasi Negara Jepang ). 1-6.

Budianto, F. (2015). Tinjauan Buku Anime, Cool Japan, Dan Globalisasi Budaya
Populer Jepang. Jurnal Kajian Wilayah, 6(2), 179—185.

Dince, M. N., Mujani, S., & Mashuri, M. (2024). Exploring Japanese Cultural
Representation In Anime: A Linguistic Analysis Of One-Piece Wano Kuni Arc.
Alinea: Jurnal Bahasa, Sastra dan Pengajaran, 4(2), 189-200.
https://doi.org/10.58218/alinea.v4i2.936

Erwindo, C. W. (2018). Efektifitas Diplomasi Budaya Dalam Penyebaran Anime
Dan Manga Sebagai Nation Branding Jepang. Jurnal Analisis Hubungan
Internasional, 7(2), 68—69. http://repository.unair.ac.id/id/eprint/79620

Fajri, M. K. (2022). Pokemon Go as Soft Power Diplomacy Japanese Culture
Pokemon Go Sebagai Soft Power Diplomasi Kebudayaan Jepang.
Researchgate.Net, October.

Geronimo, R. A., Sari, S., & Yanto, Y. (2024). One Piece Anime As Popular
Culture (Study On Millenials In Bengkulu City). Multidisciplinary Journals,
I(1), 15-24.

Girsang, G. R. (2021). Representasi nilai bushido tokoh Katakuri pada anime One
Piece. Kiryoku: Jurnal Studi Jepang, 10(2), 100-110.
https://ejournal.undip.ac.id/index.php/kiryoku/article/view/67960

Handoyo, F. K. (2024). Japan’s Cultural Diplomacy Through Anime and Manga in
Promoting the 2020 Tokyo Olympics. Asian Journal of Social and
Humanities, 2(5), 1028—1041. https://doi.org/10.59888/ajosh.v215.237

Hervian, N. F., Saputra, F. T., & Mirza, M. (2024). Konstruksi Budaya Pada
Komunitas One Piece Tangerang Selatan. Jurnal Ilmiah Wahana ...,
10(April), 726-733.
http://jurnal.peneliti.net/index.php/JIWP/article/view/9160%0Ahttp://jurnal.p
eneliti.net/index.php/JIWP/article/download/9160/5771

Irfan Syukhori Lubis, M. (2019). Komodifikasi Anime Sebagai Budaya Populer
(Studi Kasus Pada Komunitas Anime One Piece Medan). Jurnal Interaksi,
3(2), 129-141.

Islamiyah, A. N., Priyanto, N. M., & Prabhandari, N. P. D. (2020). Diplomasi
Budaya Jepang dan Korea Selatan di Indonesia tahun 2020: Studi Komparasi.
Jurnal Hubungan Internasional, 13(2), 257.



86

https://doi.org/10.20473/jhi.v13i2.21644

Khanz, A.H. (2017). Strategi Cool Japan Indonesia di sektor hiburan. Jurnal
Interdependence, 5(2), 65-75.
https://e-journals.unmul.ac.id/index.php/JHII/article/view/1350

Kumalaningsih, R. D. (2021). Diplomasi publik Jepang: Studi kasus budaya pop
Jepang di Indonesia. Kajian Hubungan Internasional, 1(2), 431-437.
Universitas Wahid Hasyim.

Ningrum, A. W. (2023). Perkembangan Budaya Populer Jepang Melalui Cool Japan
Dan Dampaknya Terhadap Kehidupan Sosial Di Indonesia (Studi Kasus: Kota
Pekanbaru). JOM FISIP Vol. 10: Edisi Il Juli - Desember 2023, 10, 89.
https://jom.unri.ac.id/index.php/JOMFSIP/article/view/34838

Nugroho, P. A., & Hendrastomo, G. (2016). Anime sebagai budaya populer (Studi
pada komunitas anime di Yogyakarta). Jurnal Pendidikan Sosiologi,
Universitas Negeri Yogyakarta. https://eprints.uny.ac.id/42880/

Nye, J. S. (2008). Public diplomacy and soft power. In Annals of the American
Academy of Political and Social Science (Vol. 616, Issue 1).
https://doi.org/10.1177/0002716207311699

Novita, R. A., & Saeri, M. (2022). Anime Festival Asia Indonesia (AFAID) sebagai
Media Diplomasi Budaya Jepang Melalui Anime Tahun 2012-2019. JOM
FISIP Universitas Riau, 9(1), 1-15.
https://jom.unri.ac.id/index.php/JOMFSIP/article/view/33668

Patra, B. H. (2022). Diplomasi Budaya Jepang Terhadap Indonesia Melalui the
Japan Foundation Tahun 2019-2020. Global Mind, 4(1), 31-43.
https://doi.org/10.53675/jgm.v411.390

Pradana, W. N. (2023). Cool Japan Policy sebagai Strategi Diplomasi Jepang
dalam Menyebarkan Budayanya di Indonesia. November.
https://www.researchgate.net/publication/375342373

Praditya, H. T., & Arisanto, P. T. (2021). Cool Japan Initiative Sebagai Multitrack
Diplomacy Jepang Dalam Menyebarkan Budayanya di Indonesia 2011-2019.
Global and Policy Journal of International Relations, 9(1), 107-119.
https://doi.org/10.33005/jgp.v911.2505

Pratama, A. D., & Puspitasari, A. (2020). Diplomasi Budaya Anime Sebagai Upaya
Penguatan Soft Power Jepang Periode 2014-2018. BALCONY: Budi Luhur
Journal of Contemporary Diplomacy , 4(1), 12—-14.

Puan, D., Azhari, M., & Surya, A. (2024). Diplomasi Budaya Jepang Melalui
Strategi Cool Japan di Indonesia. 8, 152-175.
https://doi.org/10.34010/gpsjournal.v8i2

Rahman, A. (2023). Remaja dan Kegandrungan Budaya Populer Jepang. Metta:
Jurnal Penelitian Multidisiplin IImu, 2(2), 1463—1470.



87

Rijal, N. K. (2017). Pink Globalization: Hello Kitty sebagai Instrumen Soft-
Diplomacy Jepang. Jurnal  Global &  Strategis, 11(1), 1.
https://doi.org/10.20473/jgs.11.1.2017.1-14

Safariani, P. (2017). PENYEBARAN POP CULTURE JEPANG OLEH ANIME.
5(3), 729-744.

Shafie, T. (2024). From Imperial to Cool: How Japan’s Image Rebrand Expands its
Soft Power. American Journal of Humanities and Social Sciences Research,
06, 339-348. www.ajhssr.com

Vania, C. F. R., & Anggoro, C. W. (2023). Diplomasi publik Jepang terhadap
Indonesia menggunakan budaya populer. Global Komunika : Jurnal Ilmu
Sosial Dan llmu Politik, 5(1), 60—67.

Wardhana, F. A., & Hermawan, D. (2024). Japan city pop music trend contribution
to Cool Japan soft power diplomacy program in the 2020s. IZUMI: Jurnal
Bahasa, Sastra, dan Budaya Jepang, 13(1), 29-40.
https://doi.org/10.14710/izumi.13.1.29-40

Widyatomo, N. R. (2020). Strategi Kementerian Ekonomi, Perdagangan Dan
Industri Jepang Dalam Memperkuat Soft Power Dan Meningkatkan
Pendapatan Industri Kreatif Melalui Kebijakan Cool Japan/Creative Industries
Tahun 2010-2016. Global and Policy Journal of International Relations,
5(01), 89-103. https://doi.org/10.33005/jgp.v5i101.1903

Yani, Y. M., & Lusiana, E. (2018). Soft Power Dan Soft Diplomacy. Jurnal Tapis:
Jurnal Teropong  Aspirasi  Politik  Islam, 14(2), 48-65.
https://doi.org/10.24042/tps.v1412.3165

Yasim, M. N. R. (2022). Otaku Dadakan: Studi Kasus Penggemar Anime One Piece
di Kalangan Mahasiswa. Emik, 5(1), 84-100.
https://doi.org/10.46918/emik.v5i1.1216

Website

Artur. (2020, 16 Februari). International Demographic Poll Results! The Library of

Ohara. Diakses 3 Juli 2025, dari
https://thelibraryofohara.com/2020/02/16/international-demographic-poll-
results/

Ananda. (2022, 4 November). Pencipta One Piece. Gramedia.
https://www.gramedia.com/best-seller/pencipta-one-piece/

Askara. (2025, Mei 30). Crunchyroll Bikin Debut di AFA Indonesia 2025, Siap
Manjakan Pecinta Anime!.
https://www.askara.co/read/2025/05/30/56504/crunchyroll-bikin-debut-di-
afa-indonesia-2025-siap-manjakan-pecinta-anime%?21



88

Daniel, A. (2024, Juli 19). UNIQLO turut sambut anniversary ke-25 anime ONE

PIECE!. Duniaku. https://duniaku.idntimes.com/anime-manga/one-
piece/uniglo-turut-sambut-anniversary-ke-25-anime-one-piece-00-t44m3-
jsydwr

Content Asia. (2024, September 12). One Piece wins Indonesia as anime & live-
action versions dominate demand: Parrot Analytics. Retrieved from
https://www.contentasia.tv/news/one-piece-wins-indonesia-anime-live-
action-versions-dominate-demand-parrot-analytics

Farrenswolf. (2025, Juni 12). Pengalaman Seru di Area Crunchyroll di AFAID
2025. Kaori Nusantara.
https://www.kaorinusantara.or.id/newsline/227315/pengalaman-seru-di-
area-crunchyroll-di-afaid-2025

Government of Japan, Cabinet Office, Intellectual Property Strategic Headquarters.
(2014). Cool Japan Initiative 2014.

Hypebeast. (2020, September 9). Eiichiro Oda’s One Piece characters dress in
Gucci’s Fake / Not collection for new lookbook. Retrieved from
https://hypebeast.com/2020/9/eiichiro-oda-one-piece-gucci-lookbook-
ellemen-china-info

JapanGov. (2020). Japanese Anime: From Then to Now. Retrieved from
https://www.japan.go.jp/kizuna/2020/03/japanese_anime_from_ then to n
ow.html

Kompas.com. (2025, Juni 10). Curi Perhatian Fans One Piece, Luffy dan Honda
BeAT Hadir di AFA 2025.
https://biz.kompas.com/read/2025/06/10/162332628/curi-perhatian-fans-
one-piece-luffy-dan-honda-beat-hadir-di-afa-2025

Kumparan.com. (n.d.). Arti One Piece, kisah, dan tokoh-tokoh di dalamnya.
Kumparan. Diakses 22 Juni 2025, dari https://kumparan.com/pengertian-
dan-istilah/arti-one-piece-kisah-dan-tokoh-tokoh-di-dalamnya-
21tCGs9VOxL

Ramadhan, D. (2025, 31 Januari). /1 fakta Eiichiro Oda terbaru, sang mangaka
One Piece!. Duniaku (IDN Times). https://duniaku.idntimes.com/anime-
manga/one-piece/fakta-eiichiro-oda-1-00-n5889-917z8h

Rohman, F. (2022, July 21). Sejarah dan Pengertian Anime: Kartun Buatan Jepang
vang Populer. Katadata. Retrieved December 18, 2024, from
https://katadata.co.id/lifestyle/tips-dan-trik/62d982116d45a/sejarah-dan-

pengertian-anime-kartun-buatan-jepang-yang-populer




89

METI-Kansai. (2023, September 12). KANSAI UNIQUE EXPERIENCE seminar in
Indonesia. Ministry of Economy, Trade and Industry. Retrieved from
https://www.kansai.meti.go.jp/3-
1toukou/event/kansai_unique experience/seminar20230920.html

ANTARA News. (2023, November 19). Da-iCE tampil perdana di Indonesia dalam
Jak-Japan Matsuri 2023. Retrieved from
https://www.antaranews.com/berita/3830106/da-ice-tampil-perdana-di-
indonesia-dalam-jak-japan-matsuri-2023

Manga.Properties. (n.d.). 10 karakter One Piece yang paling banyak fansnya, mana
favorit  kamu? Diakses tanggal 3 Juli 2025, dari
https://manga.properties/?p=1353&utm_source

Ministry of Foreign Affairs of Japan. (2017). Japan s efforts at the United Nations
[Diplomatic Bluebook, Chapter 3]. Retrieved from MOFA website

Modern Notoriety. (2020, September 14). Gucci x One Piece Lookbook: Karakter
Luffy &  Zoro  mengenakan  koleksi “Fake ~/  Not”.
https://modernnotoriety.com/gucci-one-piece-anime-lookbook/

MOFA. (2023). Diplomatic Bluebook 2023: Cultural, Sports, and Tourism
Diplomacy. Ministry of Foreign Affairs of Japan. Retrieved from
https://www.mofa.go.jp/policy/other/bluebook/2023/html/chapter3/c03040
2.html

MyAnimeList. (n.d.). One Million Strong: A Statistical Breakdown of One Piece.
Diakses 3 Juli 2025, dari
https://myanimelist.net/featured/2336/One_Million_Strong__A_Statistical

Breakdown_of One Piece

Nakama & 9 Other One Piece Concepts You Can’t Appreciate If You Don’t Know
Japanese Culture. (2025). CBR. Diakses dari artikel online.

Nursyafira, V. (n.d.). Sejarah Anime: Awal Perkembangan Hingga Jadi Populer.
Duniaku. Retrieved December 18, 2024, from
https://duniaku.idntimes.com/geek/culture/viky-nursyafira/sejarah-anime

Nursyafira, V. (2025, 8 Februari). 12 fakta One Piece, serial shounen favorit sejuta
umat!  Duniaku  (IDN Times).  https://duniaku.idntimes.com/anime-
manga/one-piece/fakta-one-piece-00-b8vrp-lhkSgn

Nurjaman, J. (2024). 10 arc One Piece paling populer sepanjang masa, mana
favorit kamu? Jogja (IDN Times).
https://jogja.idntimes.com/life/inspiration/10-arc-one-piece-paling-
populer-sepanjang-masa-mana-favorit-kamu-00-ght1s-yvg5sx




90

Oliveira, M. (n.d.). Conhega a historia de Eiichiro Oda, o criador de One Piece.
Ovicio. Recuperado em 22 junho 2025, de https://ovicio.com.br/conheca-a-
historia-de-eiichiro-oda-o-criador-de-one-piece/

Pratama, A. (2024, Januari 24). One Piece: Kisah luar biasa sebuah manga yang
mendunia. Kompasiana. Retrieved from
https://www.kompasiana.com/aidhilpratama7463/66¢6¢c5c6ed641555424d
ab82/one-piece-kisah-luar-biasa-sebuah-manga-yang-mendunia

Shueisha Inc. (n.d.). MANGA Plus by SHUEISHA.

Tahnia, Y. (2025, 2 Juni). Profil lengkap Eiichiro Oda: Mangaka visioner di balik
kesuksesan anime One Piece. Tribun Kaltim.
https://kaltim.tribunnews.com/2025/06/02/profil-lengkap-eiichiro-oda-
mangaka-visioner-di-balik-kesuksesan-anime-one-piece?page=2

TerasBiker. (2025, Juni 12). Honda BeAT Livery One Piece x Tahilalats Sapa Para
Nakama di Anime Festival Asia (AFA)!.
https://terasbiker.com/2025/06/12/honda-beat-livery-one-piece-x-
tahilalats-sapa-para-nakama-di-anime-festival-asia-afa

U/AutoModerator. (2025, April?). With 316M hours watched, One Piece was the
2nd most watched anime on Netflix in 2024.r/Piratefolk. Reddit.
https://www.reddit.com/r/Piratefolk/comments/1jacrb7/

Yusman, S. A. (2025, 10 Maret). /0 Karakter One Piece yang paling banyak
fansnya, mana  favorit kamu? Jogja (IDN Times).
https://jogja.idntimes.com/life/inspiration/10-arc-one-piece-paling-
populer-sepanjang-masa-mana-favorit-kamu-00-ght1s-yvg5sx




